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Subject: 
Localization of Missouri S&T Homepage: Recommendations for Developing a 
Chinese Variant 

 

Foreword 
The Missouri University of Science and Technology (Missouri S&T) wants to attract more Chinese 
students visits to its homepage, with the hope of attracting more applications from the country; 
however, to appeal more to the intended audience, there is a need to create a localized variant of the 
Missouri S&T homepage. My team and I used a prototype theory approach to analyze the 
homepages of Missouri S&T and six of the top universities of science and technology in China. This 
report provides a description of our findings and some recommendations to produce a Chinese 
variant of the Missouri S&T homepage that will be acceptable to Chinese students. 
 
Summary of Conclusions and Recommendations 
Our findings revealed that while there are many similarities between the homepage of Missouri S&T 
and those of Chinese universities of science and technology, there are a few differences in the 
composition of buttons, variety in hyperlink design, presence of brand logo, and presentation of the 
school logo. Based on these findings, we recommend that the buttons should consist of text with 
rectangular and rounded rectangular outlines; there should be less variety in hyperlink design; no 
brand logo should appear on the homepage; and beside the school logo, the school’s name should 
be written in Chinese and English and stacked on each other. 
 
Introduction: Discussion of the Problem & Investigation 
A recent survey commissioned by the management of Missouri S&T revealed a fast decline in the 
number of Chinese students in the institution. A committee set up to investigate the causes of the 
sharp reduction in the number of applications from China discovered that a Chinese variant of the 
homepage of the Missouri S&T website would increase the number of visits by Chinese students to 
the website and, consequently, increase the number of applications received from China.  
 
One of the 2020 – 2030 strategic goals of the university is to increase its international student 
enrollment. Thus, the reduction in the number of Chinese students portends a big threat to this goal. 
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Therefore, the need to create a Chinese variant of the Missouri S&T homepage cannot be 
overemphasized. 
 
Our investigation has shown that the visual website features used by various institutions in China 
satisfy the cultural expectations of most Chinese students. This implies that a Chinese variant of the 
homepage of Missouri S&T must incorporate similar designs for it to be acceptable to the Chinese 
audience. Hence, it is important to identify the specific visual elements which would be incorporated 
into the design of the variant. This can be achieved by using a prototype theory. 
 
Prototype theory presents an effective mechanism to meet the cultural and visual design 
expectations of an international audience. The theory examines how humans perceive objects they 
encounter by relying on the visual representations stored in their memory. One common method of 
applying the prototype theory in website analysis and design is St. Amant’s approach. It is a two-
layered approach that combines macro- and micro-level analysis of websites. The first level, 
performed on a prototype website, entails identifying website features such as menu bar, color, 
buttons, hyperlinks, body text, images, and search engine, and analyzing how the features are 
presented. This is used to develop an initial design checklist. Thereafter, about five to seven other 
websites are selected, and the checklist items are reviewed on the new sites to ascertain the 
characteristics common among most of the websites. At the micro level, the presentation of the 
common characteristics is compared across the new websites. This final analysis is used to create a 
final design checklist. 
 
We employed the St. Amant’s method in our homepage analysis and design. We began with an 
analysis of the Missouri S&T homepage (Figure 1) to identify the presence, or otherwise, and the 
design of 9 characteristics, viz., menu bar, button, colors, hyperlinks, body text, search engine, 
images, logo, and footer information. To create our initial and final checklists, we analyzed the 6 
topmost universities of science and technology in China, based on the ranking by Times Higher 
Education (THE). The list of the analyzed universities, with their corresponding URLs, is presented 
below. We adopted SUST as our prototype homepage to create the initial checklist. Based on the 
initial checklist, we further analyzed the remaining 5 homepages to create our final checklist. Each 
feature and corresponding feature design in the initial checklist were analyzed in the 5 secondary 
homepages. A homepage feature/design in the initial checklist is included in the final checklist if it is 
present in at least three of the 5 secondary homepages. 
 

i. Southern University of Science and Technology (SUST): https://www.SUST.edu.cn/. 
ii. University of Science and Technology of China (USTC): https://www.ustc.edu.cn/. 
iii. Huazhong University of Science and Technology (HUST): https://www.hust.edu.cn/. 
iv. East China University of Science and Technology (ECUST): https://www.ecust.edu.cn/. 
v. University of Science and Technology Beijing (USTB): https://www.ustb.edu.cn/. 
vi. Kunming University of Science and Technology (KUST): https://www.kmust.edu.cn/. 

 
The rationale behind selecting universities of science and technology was based on the thought that 
since Missouri S&T was a science- and technology-based university, it would be logical that a 
Chinese variant should incorporate homepage features that were commonly associated with science- 
and technology-based universities in China. 
 
 
 

https://www.timeshighereducation.com/student/best-universities/best-universities-china
https://www.timeshighereducation.com/student/best-universities/best-universities-china


Page 3 of 24 
 

Body: Discussion of the Findings 
Our analysis of the homepages of the Missouri S&T and six topmost Chinese universities of science 
and technology revealed many similarities and few difference in the design of homepage features. 
The main differences were in the composition of buttons, variety in hyperlink design, use of brand 
logo, and presentation of school logo. In the following subsections, I present the results of our 
analysis. 
 
Menu Bar 
The homepages of the six Chinese universities of science and technology and Missouri S&T each 
had one horizontal bar consisting of hyperlinked text. On the homepage of the SUST—the 
prototype homepage—the menu bar was located at the top right corner of the homepage. However, 
in 3 out of the 5 secondary homepages, similar to Missouri S&T, the bar could be found at the 
center top. 
 
Button  
Most of the homepages made extensive use of buttons, including for linking to other pages. Buttons 
were located at different parts, mainly at the body and footer sections, of the homepages of SUST, 
Missouri S&T, and 4 out of the 5 secondary homepages.  
 
The buttons on the SUST homepage had rectangular, square, and rounded rectangular shapes. While 
none of the 5 secondary homepages employed more than 2 button shapes, the prevalent shapes 
were rectangle and rounded rectangle. In the case of Missouri S&T, most buttons were rectangular 
while the others were circular in shape.  
 
In terms of composition, all seven homepages had buttons consisting of text with different shape 
outlines. The SUST homepage employed text as well as image buttons. However, 3 out of the 5 
secondary homepages adopted only text. On the other hand, for Missouri S&T, while some buttons 
were only text, some were only images, while others combined both text and images. 
 
Colors  
Color is one of the most important components on websites. Our analysis of the seven homepages 
revealed the use of multiple colors, ranging from three to eight. The SUST homepage had about 
seven plain background colors; the Missouri S&T had about 8 background colors that were both 
plain and tinted. Four of the secondary homepages used plain and tinted background. We further 
observed that in 3 out of the 4 secondary homepages that used backgrounds that were plain and 
tinted, the tinted part had pictures at the background. 
 
We also discovered that the background colors on the Missouri S&T homepage were part of the 
institutional color palette. Consequently, we believe that those of the six Chinese universities of 
science and technology should be the respective institutional colors as well.     
 
Hyperlinks  
All 7 homepages used hyperlinks extensively. This was not surprising as hyperlinks are the primary 
tool used for navigating to other pages of a website. Most of the hyperlinks of the analyzed 
homepages were either textual or graphical; they were many and distributed in all parts of the 
respective homepages. For the SUST homepage, when the cursor hovered over the textual 
hyperlinks, in most cases, the text did not change color; however, in some cases, the text was 
outlined. In the case of the 5 secondary homepages, the most common textual hyperlink design 
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entailed text changing colors when cursor hovered over it. The Missouri S&T homepage, like that of 
SUST, used different designs. For some textual hyperlinks, when the cursor was hovered over them, 
the text retained its color and was underlined. For others, the colors were changed.  
 
For graphical hyperlinks, there were more variety in design. In the case of SUST, these included a 
cursor changing to a hand when hovered over a link, an image link protruding, or some text 
displaying on an image link when the cursor was hovered over the link. The case of Missouri S&T 
was similar, with the exception of the cursor changing to a hand. However, for 3 out of the 5 
secondary homepages, the only design used was that of the cursor changing to a hand when it was 
hovered over a graphical hyperlink. 
 
Body Text  
In the course of our analysis, we observed that all the 7 homepages combined different text sizes. 
Generally, the headings had bigger sizes, compared to the other parts. Our findings revealed that the 
Missouri S&T homepage used at least 5 different body text sizes. When we checked the initial letters 
in a sentence and the first letter in a paragraph, we observed that their formats were the same with 
the rest of the sentence and paragraph, respectively. 
 
Search Engine  
Most of the homepages analyzed had a search engine. Specifically, only SUST and one of the 
secondary homepages did not integrate a search engine. For the Missouri S&T and 3 out of the 4 
secondary homepages that included a search engine, it was located at the top right corner of the 
page.  
 
The search engine on the Missouri S&T homepage was accompanied the text “Search” in the search 
box. Further, it contained a dropdown menu that allowed a user to indicate a scope of search. Only 
one of the 4 secondary homepages, which had a search engine, incorporated text in the search box. 
 
Images  
One of the most pervasive contents on all the analyzed homepages was images. The images, of 
various sizes, were located at the header and/or body section of the homepages. The seven 
universities had different number of images on their respective homepages. Table 1 presents the 
number of images counted on each homepage. The average number of images for the 5 secondary 
homepages was 16.2 (SD = 9.34). With the exception of USTB that had some blurry images, the 
images on the homepages consisted of high-resolution pictures. Further, the images on the 
homepages of the six analyzed universities of science and technology in China were colored. In the 
case of Missouri S&T, few of the images were white and black in color while the rest were colored.  
 
Analyzing the nature of the images, we found out that the SUST homepage and those of 3 of the 
secondary homepages contained both realistic and abstract images. This contrasted with the 
Missouri S&T and remaining 2 of the secondary homepages which had only realistic images. In most 
cases, the images were made up of pictures of people, buildings, and landscape. 
 
Another important finding was the presence of human images on the 7 homepages. The images 
contained humans of both genders who were, in most cases, dressed in formal and casual wears, and 
performing different activities. One the homepages of SUST, Missouri S&T, and ECUST, we 
observed images depicting people working in the laboratory. 
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One other common feature of all the analyzed homepages was the presence of image carousel, 
mostly below or behind (used as a background for) the menu bar.   
 

Table 1. Number of images found on analyzed homepages 

S/No. Institution Number of Images 

1. Missouri University of Science and Technology 10 

2. Southern University of Science and Technology 20 

3. University of Science and Technology of China 6 

4. Huazhong University of Science and Technology 14 

5. East China University of Science and Technology 31 

6. University of Science and Technology Beijing 12 

7. Kunming University of Science and Technology 18 

 
Logo  
Our findings revealed that each of the 7 analyzed homepages conspicuously displayed the school 
logo. For the prototype and secondary homepages, beside or below the school logo, the name of the 
university in Chinese was stacked on top of its name in English. Such design was not applicable to 
the Missouri S&T logo. 
 
On the homepage of SUST, the school logo, together with the stacked university name, was placed 
at the top and bottom left of the homepage. On 3 out of the 5 secondary Chinese homepages, the 
logo and the university name were also placed at different points at the top and bottom of the 
homepages. The Missouri S&T homepage had the university logo located at the top left and center 
bottom positions. 
 
One notable observation was the presence of brand logos on the Missouri S&T homepage. These 
were the 150 Years and #Miner150, with the former placed beside the school logo and the latter on 
the top right corner of the homepage. In contrast, on the SUST and secondary homepages, there 
were no brand logos.  
 
Footer Information 
The last homepage feature we investigated was the type of information placed at the footer. We 
specifically checked for copyright information and social media icons. We discovered that all but one 
of the homepages—that of HUST—had copyright information at the footer section. Similarly, with 
the exception of USTC and KUST, the homepages of SUST, the remaining 3 secondary homepages, 
and Missouri S&T had social media icons for easy navigation to the different social media handles of 
the respective institutions. 
 
Conclusion: Discussion of the Conclusions/Recommendations 
Based on our thorough analysis of the homepages of Missouri S&T and 6 topmost Chinese 
universities of science and technology, we recommend that there should not be much difference in 
terms of characteristics between the homepages of Missouri S&T and the proposed Chinese variant. 
Consequently, for a Chinese variant of the Missouri S&T homepage that will be acceptable to 
Chinese students, we provide the following recommendations:  
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Header  
The header section of the homepage should contain the school logo located at the top left corner of 
the page. Beside the school logo, the name of the school should be written in Chinese and English, 
with the Chinese name placed above the name in English. The header section should also include 
one horizontal menu bar positioned at the center top side of the page. The menu bar should use 
hyperlinked text. At the top right side of the page, there should be a search engine.  
 
Body 
The body text on the Chinese variant of the Missouri S&T homepage should be of various font 
sizes. However, we recommend that the font used for headings should generally have bigger sizes 
than the corresponding remaining text. 
 
Footer 
We recommend that there should be copyright information and social media icons at the footer 
section of the proposed Chinese variant. The social media icons would provide easy navigation for 
users to the university’s social media handles. Also, at the footer section, the school logo should be 
placed at the bottom left corner, and beside it should be the name of the school in Chine above the 
name in English. 
 
Buttons 
Buttons should be used to help users carry out an action. They should also supplement hyperlinks 
for navigation to other pages. The button should use rectangular and rounded rectangular shapes. 
Further, they should contain only text. 
 
Colors 
It is recommended that the Chinese variant of the Missouri S&T homepage should be limited to 
seven background colors. We expect that the variant would consist of some colors in the list of 
Missouri S&T color palette. Further, we recommend that the background should use a combination 
of plain and tinted colors, with the tinted ones having pictures at the background.  
 
Hyperlinks 
The hyperlinks should be textual and graphical. We propose that textual links should be designed 
such that they change color whenever a user hovers the cursor over them. For image hyperlinks, we 
recommend that they should change to a hand when cursor is hovered over them.  
 
Images 
On the Chinese variant of the Missouri S&T homepage, there should be an image carousel. This can 
be located below or placed behind, to serve as a background for, the menu bar. The images used on 
the homepage should be colored, of various sizes, and of high quality. Further, the Chinese variant 
should use a combination of realistic and abstract pictures of humans, buildings, and landscape. The 
humans should be both male and female and be dressed in formal and casual wears. 
 
Brand Logo 
Since none of the analyzed Chinese homepages had brand logos, we propose that the Chinese 
variant of the homepage of Missouri S&T should not contain any brand logo. We understand that 
the university is proud of its 150 years existence and would want to celebrate it in the most 
conspicuous way, including on its website. Thus, we recommend that information about the 
celebration should be presented on the Chinese variant in other forms, e.g., as text. 
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For further information or clarifications on this report, please contact me via (573) 466-6181 or 
femi.osho@goglobal.com. The best time to reach me is from 8.30 a.m. to 4.30 p.m. 
 
Distribution: Joy Amponsah, Technical Communicator, Translation and Localization 
  Ojonugwa Emmanuel, Technical Communicator, Translation and Localization 
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Attachments 
 

Missouri S&T Homepage 
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Southern University of Science and Technology (SUST) 
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University of Science and Technology of China 
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Huazhong University of Science and Technology 
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East China University of Science and Technology 
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University of Science and Technology Beijing 
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Kunming University of Science and Technology 
 

 
 



Page 15 of 24 
 

Initial checklist 
 
Menu Bar 
_ Only one menu bar 
_ Use hyperlinked text 
_ Position at the top right side of page 
 
Buttons 
_ Use text and images 
_ Use different shapes 
 
Colors  
_ Plain background colors 
_ Limit to seven background colors 
 
Hyperlinks  
_ Combine text and image hyperlinks 
_ Implement different designs, including changing the cursor to a hand when it hovers over a link, 

changing the cursor to a hand and underlining or outlining a textual link, protruding an image link, 
and displaying text over an image link when cursor hovers over it 

 
Body Text  
_ Use various font sizes  
_ Headings have bigger sizes 
 
Search Engine  
_ No search engine 
 
Images  
_ Use image carousel behind (as a background to) the menu bar 
_ Use various sizes 
_ High quality and colored  
_ Realistic and abstract, but mostly realistic  
_ Use pictures of humans (male and female, dressed in formal and casual wears), buildings, and 

landscape 
 
Logo 
_ School logo, with school’s name written in Chinese and English placed beside the logo and 

stacked on each other 
_ Position at top and bottom left corners  
_ No brand logos 
 
Footer Information 
_ Include copyright information 
_ Include social media icons 
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Final Checklist 
 
Menu Bar 
_ Only one menu bar 
_ Use hyperlinked text 
_ Position at the center top side of page 
 
Buttons 
_ Use text 
_ Use rectangular and rounded rectangular outlines 
 
Colors  
_ Plain and tinted background colors 
_ Limit to seven or fewer background colors 
_ Tinted parts have pictures at the background 
 
Hyperlinks  
_ Combine text and image hyperlinks 
_ Textual links should change color when cursor hovers over them 
_ Cursor should change to a hand when it is hovered over image links 
 
Body Text  
_ Use various font sizes  
_ Headings have bigger sizes 
 
Search Engine  
_ Position at top right side of the page 
 
Images  
_ Use image carousel behind (as a background to) or below the menu bar 
_ Use various sizes 
_ High quality and colored  
_ Realistic and abstract, but mostly realistic 
_ Use pictures of humans (male and female, dressed in formal and casual wears), buildings, and 

landscape 
 
Logo 
_ School logo, with school’s name written in Chinese and English placed beside the logo and 

stacked on each other 
_ Position at top and bottom left corners  
_ No brand logos 
 
Footer Information 
_ Include copyright information 
_ Include social media icons 
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Summary of Analysis 
 

Checklist 
Missouri 

S&T 
SUST USTC HUST ECUST USTB KUST 

Menu Bar 

Presence of 
menu bar 

Yes Yes Yes Yes Yes Yes Yes 

Location on site Centered  Right Centered Centered Right Centered Right 

Number of 
menu bar 

1 1 1 1 1 1 1 

Composition of 
menu bar 

Hyperlinked 
text 

Hyperlinked 
text 

Hyperlinked 
text 

Hyperlinked 
text 

Hyperlinked 
text 

Hyperlinked 
text 

Hyperlinked 
text 

Buttons 

Presence of 
buttons 

Yes Yes Yes Yes Yes Yes Yes 

Location of 
buttons 

Different 
locations on 
the homepage 

Different 
locations on 
the 
homepage 

Different 
locations on 
the 
homepage 

Different 
locations on 
the 
homepage 

Different 
locations on 
the 
homepage 

At the 
homepage 
body 

Different 
locations on 
the homepage 

Shape of buttons 

Most 
rectangular; 
few are circles 
(social media 
buttons) 

Rectangular, 
square, and 
rounded 
rectangular 

Rectangular 
and rounded 
rectangular 

Rectangular 
Rectangular, 
square 

rounded 
rectangular 

Rectangular 
and rounded 
rectangular 

Composition of 
buttons 

Some text 
only; some 
image only; 
others both 
text and image. 

Text and 
image 

Text Text 
Text and 
image 

Text and 
image 

Text 

Colors 

Tinted or plain 
site background 

Mostly plain; 
footer is tinted 

Plain Plain 
Plain & 
Tinted 

Plain and 
tinted. 

Plain and 
tinted. 

Plain and 
tinted. 

Colors alone 
used for 
background 

Yes Yes Yes 

No, the 
tinted part 
has picture 
at the 
background. 

No, the 
tinted part 
has picture 
at the 
background. 

No, the 
tinted part 
has picture 
at the 
background. 

Yes 



Page 18 of 24 
 

Used colors 

About 8 
colors: white, 
lima, cyprus, 
tango, miner 
green, orient, 
scooter 

About 7 About 7 About 6 

4 colors. 
Those are 
apart from 
the various 
image 
pictures. 

3 colors. 
Those are 
apart from 
the various 
image 
pictures. 

About 5 

Hyperlinks 

Presence of 
hyperlinks 

Yes Yes Yes Yes Yes Yes Yes  

Distribution of 
hyperlinks 

Header: 14 
hyperlinks 

There are 
many 
distributed 
all over the 
page 

There are 
many 
distributed 
all over the 
page 

There are 
many 
distributed 
all over the 
page 

There are 
many 
distributed 
all over the 
page 

There are 
many 
distributed 
all over the 
page 

There are 
many 
distributed all 
over the page 

  
Body: 104 
hyperlinks 

            

  
Footer: 30 
hyperlinks 

            

Location of 
hyperlinks 

In the header, 
body and 
footer of the 
page; they are 
part of the 
hyperlinks as 
well as the 
text/content 
of the site. 

Hyperlinks 
in all parts of 
the page 

Hyperlinks 
in all parts of 
the page 

Hyperlinks 
in all parts 
of the page 

Hyperlinks 
in all parts 
of the page 

Hyperlinks 
in all parts 
of the page 

Hyperlinks in 
all parts of the 
page 
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Hyperlinks 
design 

For some 
textual 
hyperlinks, 
when the 
cursor hovers 
over it, the text 
retains its 
color and is 
underlined at 
the same time 
(e.g., some of 
the textual 
links in the 
footer section). 
For others, the 
color changes 
(e.g., the menu 
item).  

Most textual 
hyperlinks 
remained the 
same when 
cursor 
hovers over 
them. Few 
become 
outlined 
when cursor 
hovers over 
them. 

Textual links 
changed 
color when 
cursor 
hovers over 
them or 
change color 
and are 
underlined. 

Some 
remain the 
same, some 
underlined 
and 
changed 
color, 
others just 
underline 
but color 
remains the 
same 

Textual 
links: The 
text color 
changes 
when cursor 
hovers over 
it.  

Textual 
links: The 
text color 
changes 
when cursor 
hovers over 
it.  

Most textual 
hyperlinks 
remain the 
same when 
cursor hovers 
over them. 

  

For some 
textual 
hyperlinks, 
when the 
cursor hovers 
over it, the 
color of the 
text is 
changed, and 
the text is 
bordered. 

          
In few cases, 
the text is 
bordered. 

  

For other 
textual 
hyperlinks, 
when the 
cursor hovers 
over it, the 
color of the 

            



Page 20 of 24 
 

text is 
changed. 

  

For some 
buttons, when 
the cursor 
overs over 
them, the 
button color 
changes. In 
some cases, 
the text and 
buttons colors 
change. 

      

For 
buttons, the 
button 
color 
changes 
when cursor 
hovers over 
it. 

For 
buttons, the 
button 
color 
changes 
when cursor 
hovers over 
it. 

  

  

For the 
graphical links, 
the color of 
the border is 
changed when 
the cursor is 
hovered above 
it. 

Graphical 
links: When 
cursor 
hovers over 
the image, 
the cursor 
changes to 
hand. In few 
cases, the 
image 
protruded. 
In some 
cases, text is 
displayed 
over the 
image.  

Graphical 
links: When 
cursor 
hovers over 
the image, 
the cursor 
changes to 
hand.  

Graphical 
links: When 
cursor 
hovers over 
the image, 
the cursor 
changes to 
hand.  

Graphical 
links: When 
cursor 
hovers over 
some the 
image, they 
zoomed in; 
some 
changed 
color, while 
others 
changed 
colors and 
text was 
displayed 
over them. 

Graphical 
links: When 
cursor 
hovers over 
some the 
image, they 
zoomed in; 
some 
changed 
color and 
text was 
displayed 
over them. 

Graphical 
links: When 
cursor hovers 
over the 
image, the 
cursor 
changes to 
hand.  
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Some graphical 
links are 
bordered when 
cursor hovers 
over them. 

            

Body Text 

Text size 

Varies. There 
are at least five 
different text 
sizes. Headings 
of the most 
important 
information 
are bigger.  

Varies Varies Varies Varies Varies Varies 

Different format 
of initial letters 
in a sentence 

No No  No No No No No 

Different format 
of first letter in a 
paragraph 

No No No No No No No 

Search 
Engine 

Presence of 
search engine 

Yes No Yes No Yes Yes Yes 

Location of 
search engine 

Top right N/A Top right N/A Top right 

Top center 
(tucked 
inside the 
image 
carousel 

Top right 

Search engine 
accompanied by 
text 

Yes. It further 
contains a 
dropdown 
menu that 
allows one to 
indicate the 
scope of 
search. 

N/A No N/A 

Just a 
search icon. 
When 
clicked, it 
stretches to 
display 
“Please 
enter a 
keyword” 

Yes No 
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Images 

Presence of 
images 

Yes Yes Yes Yes Yes Yes Yes  

Number of 
images  

10 20 6 14 31 12 18 

Location of 
images 

Body 
Header and 
body 

Header Body 
Header and 
body 

Header and 
body 

Body 

Size of images Varies Varies same Varies Varies Varies Varies 

Resolution of 
images 

They are all 
high-resolution 
pictures. 

All high 
quality 

High quality High quality 
All high 
quality 

Mainly high 
quality. 
Some are 
blurred. 

All high 
quality 

Color of images 
White and 
black and 
colored 

All colored. All colored colored Colored Colored All colored 

Common nature 
of images: 
abstract or 
realistic 

They are all 
realistic images 

Realistic and 
abstract: 
mostly 
realistic. 

Realistic 
Realistic 
and abstract 

Realistic 
and 
abstract: 
mostly 
realistic. 

Realistic 
and 
abstract: 
mostly 
realistic. 

All realistic 

Common mode 
of pictures: 
actual or artistic 
representation 

They are all 
actual pictures 
of items. 

Mostly 
pictures of 
people, 
buildings, 
and 
landscape. 

Mostly 
pictures of 
people, 
buildings, 
and 
landscape 

Pictures of 
people and 
items 

Mostly 
pictures of 
people, 
buildings, 
and 
landscape. 

Mostly 
pictures of 
buildings 

Mostly 
pictures of 
people, 
buildings, and 
landscape. 

Human images 
Yes, in 6 of the 
pictures. 

Yes, in 5 of 
the pictures. 

Yes 
Yes in 6 
pictures 

Yes, in 9 of 
the pictures 

Yes, only 1 
In most of the 
images 

Depiction of 
human images 

Gender: both 
male and 
female 
appeared in 
the pictures 

Gender: 
both male 
and female. 

Gender: 
both male 
and female. 

Gender: 
both male 
and female. 

Gender: 
both male 
and female. 

Gender: 
both male 
and female. 

Gender: both 
male and 
female. 
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Dressing: Both 
formal and 
casual wears.  

Dressing: 
Both formal 
and casual 

Difficult to 
ascertain due 
to the small 
size of the 

images 

formal and 
casual 
dressing 

Dressing: 
Both formal 
and casual 

Dressing: 
Formal 

Dressing: 
Both formal 
and casual. 
Activities, 
Conference, 
and Sport. 

Activity: We 
have people in 
the lab and 
students 
interacting. 
There is also a 
picture of 
members of a 
honor society. 
Other pictures 
show a space 
image, a globe 
on a hand, 
books, and 
flowers.   

Activity: 
Lab, 
Conference, 
and Sport. 

  

Activity: 
Lab, lecture, 
sport. 

Activity: 
COVID 
protection. 

  

Image Carousel Yes Yes Yes Yes Yes Yes Yes 

Location of 
image carousel in 
relation to menu 
bar 

Below menu 
bar 

Behind (as 
background 
to) menu bar 

Beside menu 
bar 

Below 
menu bar 

Behind (as 
background 
to) menu 
bar 

Behind (as 
background 
to) menu 
bar 

Below menu 
bar 

Logo 
Presence of 
logos 

Yes Yes Yes Yes Yes Yes Yes 
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Number of logos 1 

1 (Beside or 
below the 
school logo, 
the name of 
the 
university in 
Chinese and 
English are 
stacked on 
each other) 

1 (Beside the 
school logo, 
the name of 
the 
university in 
Chinese and 
English are 
stacked on 
each other) 

1 (Beside 
the school 
logo, the 
name of the 
university in 
Chinese and 
English are 
stacked on 
each other) 

1 (Beside 
the school 
logo, the 
name of the 
university in 
Chinese and 
English are 
stacked on 
each other) 

1 (Below 
the school 
logo, the 
name of the 
university in 
Chinese and 
English are 
stacked on 
each other) 

1 (Beside or 
below the 
school logo, 
the name of 
the university 
in Chinese and 
English are 
stacked on 
each other) 

Location 
Top left and 
center bottom 

Top and 
bottom left 

Top left Top left 
Top and 
bottom left 

Top and 
bottom 
center 

Top left and 
bottom right 

Presence of 
brand logos 

Yes No No No No No No 

Number of 
brand logos 

2 N/A N/A N/A N/A N/A N/A 

Location of 
brand logos 

Top left and 
right and 
center bottom 

N/A N/A N/A N/A N/A N/A 

Footer 
Information 

Copyright 
information Yes Yes Yes No Yes Yes Yes 

Social media 
icons Yes Yes No Yes Yes Yes No 

 


